
IMPACT REPORT 
2022-2023



02

A NOTE FROM THE
DEAN
Students are at the core of every decision we make at the Nicolais
School of Business. Our mission is to provide a robust and inclusive
educational experience, grounded in the practical liberal arts, in order
to prepare students who are career-ready, analytical thinkers, inclusive
and ethical decision makers, and responsible global citizens. 

Our curricular and co-curricular offerings are designed to help foster
this mission. We intentionally invest in our faculty and staff to ensure
that our students get a wholistic and robust educational experience. 

The Nicolais School of Business had an exciting and productive 2022-
2023 academic year. Key investments in faculty recruiting, innovative
research & pedagogy, career services, student conferences and
competitions, industry outreach, external affairs, alumni relations and
fundraising continued to take the Nicolais School to new heights. 

We are excited to share some of our accomplishments with you.



CURRICULUM &
NEW PROGRAMS
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A one-year Certificate in Business Management was designed,
approved, and launched for the Fall 2023-2024 academic year. The
5-course program includes core courses from the MBA and the
program is designed to scaffold up to an MBA degree.

Program Strengths. The program is well-aligned with industry
trends. There was high faculty collaboration to develop this
program quickly. This will jumpstart additional modifications to
the MBA program in 2023-2024.

GRADUATE CERTIFICATE IN BUSINESS MANAGEMENT

GRADUATE PROGRAMS 04



Curriculum. We tweaked the Marketing concentration curriculum and
implemented a major update of Undergraduate bulletin. The
Economics department transitioned to the Nicolais School of Business
at the start of the spring 2023 semester.

Assessment. We implemented assessment metrics in the
undergraduate curriculum. All core classes and the capstone course will
collect data to measure and enhance student learning.

Pedagogy. Increased project-based learning from 4 classes in 2021-2022
to 10 classes in 2022-2023. These projects were included in the
marketing, finance, and management disciplines.

 

UNDERGRADUATE
PROGRAMS
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Three cohorts of Lean Six Sigma - Yellow Belt training were conducted
over the 2022-2023 academic year - 2 at Amazon and one at Richmond
University Medical Center. The programs were managed and
implemented by Life Long Learning. 

CERTIFICATIONS 06

Google Certificates (Data Analytics, Project Management, UX Design,
Digital Marketing, IT Support) for Wagner College students, faculty, and
staff; We collaborated with an external partner to obtain the certificates
at no cost.

Outcome. 208 enrollments (students, faculty, staff) – 100 completions.
Data Analytics is the most pursued certification .



FACULTY
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MEET THE TEAM! 
ACADEMIC YEAR '22-'23
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Administrative Team:
Academic
Administrative
Assistant, Director
Career Development, 
Graduate Assistant

Marketing &
Management
Professors

Finance Professors

Dean

Supply
Chain,
Accounting,
Marketing
Assistant
Professors



FACULTY - TEACHING 09

Recruiting & Hiring. Three new faculty (Dr.'s
Ebrahimi, Li-Ore, Chen) joined our team in
Fall 2022.  Their disciplines are supply chain &
logistics, accounting, and marketing. Four
faculty will join our team in fall 2023.

Student-centric. Faculty were energized and
engaged in various parts of the business school
which were closely tied to student success. They
provided guidance and mentorship to help
facilitate student learning both in and out of the
classroom through innovative pedagogy and
support for student organizations. Seen here is Dr.
Barretta with his Digital Marketing course.

Innovative Pedagogy. 10 classes incorporated
project-based learning over the 2022-2023
academic year. This deepened industry and
non-profit relationships and incorporated new
teaching methods (cases, simulations).
Teaching grants ($500) were made available for
all faculty who incorporated experiential
learning projects. Seen here is Dr. DeSimone
with clients of Person Centered Care Services
who visited campus for an athletics event. 

Guest speakers and company visits. 5-7 guest
speakers across the year. Students in the
Supply Chain Management class visited the
local Amazon JFK8 distribution center. Lou
Fabiano, Chief Sales Officer of Arizona Ice
Team, spoke to a Marketing Research Class.

Awards. Dr. DeSimone received the Wagner
College teaching award for 2022-2023.



Conferences. Faculty attended and presented at
professional and discipline-specific conferences such
as Business and Applied Sciences Academy of North
America (BAASANA), Eastern Academy of
Management, American Marketing Association,
Association of Consumer Research, Decision Sciences
Institute, Coalition of Urban and Metropolitan
Universities, Accounting Research, among others.

Publications. Faculty published scholarly work in high
impact journals such as Ethnomusicology Review,
International Journal of Bank Marketing, Logistics, &
Metropolitan University Journal.

Research support. Implemented research grants of
$2K to support scholarly activity over the summer. All
faculty applied for and received research grants.

Nicolais School of Business Day of Scholarship &
Pedagogy. Faculty shared findings from summer
research projects & experiential learning grants, at the
inaugural day of scholarship and pedagogy. 

Awards. Dr. Li-Ore & Dr. Ebrahimi received the
Maureen Robinson Fellowship to support research. Dr.
Chen's research paper received the "best contribution
to selling and sales management practices" by the
Journal of Personal Selling and Sales Management.

The Nicolais School co-sponsored the Current
Business Issues in Africa conference which was held
in Morocco. We plan to host the BAASANA
conference at Wagner College in November.

FACULTY - RESEARCH 10



FACULTY - SERVICE 11

Dr. Barretta served as organization
advisor to Agency on the Hill. The
organization participated in the annual
American Advertising Federation
competition held in NYC. 

Dr. DeSimone served as organization
advisors to the Marketing & Management
club. The group participated in the NY
Business Plan Challenge competition and
took home the Concept Award!

Dr. Li-Ore and Dr. LaRocca
served as faculty leads on
recruiting committees for
faculty in Economics, Finance,
and Accounting. All faculty
actively participated in
recruiting. 

Dr. Carter served
as the lead
organizer for the
Current Business
Issues in African
Continents
conference, held
in Morocco in
April 2023.

Dr. Ebrahimi served on
the committee to
enhance the Wagner
SELECT program.

Dr. Barretta and Dr. Chen
serve as the accreditation
coordinators for the
business school. 

Our faculty serve on College-wide
committees such as Faculty Hearings
&  Appeals (Dr. Tully), Priorities &
Budget (Dr.'s LaRocca, DeSimone),
Academic Policy (Dr. Barretta),
Academic Enrichment (Dr. Li-Ore),
Teaching & Learning (Dr. Ebrahimi),
Research Day (Dr. Chen), strategic
planning, and many more.



FACULTY & STAFF -
NEWS
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Ms. Arleen Wilk, Academic Administrative Assistant in
the Nicolais School, celebrated 25 years of service at
Wagner College. Ms. Wilk works tirelessly behind the
scenes, on all operational matters, among other
things, to ensure our students' and faculty's success.
Thank you, Arleen! We can't do this without you!

Dr. Richard LaRocca was promoted to rank of Full
Professor at Wagner College. Congratulations! Your
teaching, research, and service to the institution are
much appreciated! 

Dr. Shani Carter stepped away from the Nicolais School
of Business to pursue other opportunities. Thank you
for your service to the business school. We wish her all
good things in her new role!

Dr. Jing Chen, Dr. Sajad Ebrahimi, and Dr. Emma Li-Ore
successfully completed their first year review are are
reappointed for their second year. Congratulations! We
are excited to have you on our team!

After many years of service and dedication to Wagner
College, Professor Donald Crooks retired. He was
awarded the esteemed status of Emeritus Professor.
Thank you for your contributions and our well-wishes
on your next adventures!



CAREER
DEVELOPMENT &
STUDENT SUCCESS 
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Rosa Santana joined our team as the Director of Career Planning &
Development in November 2022. 

We invested in tools such as PathwayU, Hiration, Parker Dewey, among
others, to enhance student success.

Initiatives. Career services helped create and launch Business Insights,
the Career Activator program, student panels, and company visits. They
worked closely to foster partnerships with alumni, local Staten Island
non-profits and for-profit organizations, and larger businesses across NY.

CAREER PLANNING &
DEVELOPMENT
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Thirteen students from traditionally underrepresented groups in
business participated in an intensive 3-week professional
development program in June 2023. Students participated in one
week of in-depth professional development workshops & a 2-week
micro-internship with Staten Island non-profit partners. Each
student had an alumni mentor and the students also participated in
five company visits in NY and NJ.

The Career Activator was funded by the KPMG Foundation Reaching
New Heights program ($28.6K), National Grid Project-C Workforce
Development ($25K), and an alumni donor ($50K), a total of ~$104K.
KPMG Foundation has awarded the Nicolais School an additional
$75K for FY 23-24 to launch more cohorts.

PROGRAMS 15

We are excited to re-launch the Wagner SELECT
program. Open to business school students who
are juniors and seniors, this year-long program will
pair each student with an industry leader to receive
professional development mentorship and
guidance.

Through this program, students will grow their
professional network and position themselves well
for future career success. Thirteen students are
selected to participate in the 2023-2024 cohort. 

https://wagner.edu/business-admin/career-activator/
https://wagner.edu/business-admin/wagner-select-program/


BUSINESS INSIGHTS 16

Cailin Kelly
Bristol Myers Squibb
Data Privacy

Alyssa Ahern
(Adidas), Victoria
Natzenson
(Salesforce)
Marketing & Public
Relations

Kakoli Mukherjee (CAMP),
Julio Ramirez (Clarins)
Supply Chain Management & Networks

Leslie
Gavioli
former SVP
Fox News
Accounting
& Finance

Douglas Rigg (Morgan Stanley), Nija
Howard (NY DOE); Alumni voices

A conversation series with industry leaders on
timely business topics was launched in 2022. 



STUDENT
ORGANIZATIONS
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Agency on the Hill. Participated in American
Advertising Federation competition – Dr.
Barretta; Alumni partner – Tamer Mahmoud

Marketing & Management Club.
Students participated in the NY Business
Competition Challenge – Dr. DeSimone
(students won the concept award).

Business Ambassadors. Participated in
various recruiting, professional development ,
and social events, to increase awareness and
energy around the business school.

Student Managed Investment Fund.
Collaborated to set up an investment fund.
Worked on ETF competition. Alumni partner -
Kevin Richard



EXTERNAL
PARTNERSHIPS
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Launched the Nicolais School of Business LinkedIn page in December
2022. 612 followers and growing! 

Created marketing collateral in-house and invested in Nicolais School
brand building through various means.

Next steps. Work with Marketing & Communications team to develop a
cohesive marketing strategy for the business school. Invest in collateral
and digital/social media marketing for key stakeholders. 

MARKETING 19

http://linkedin.com/school/nicolais-school-of-business-wagner-college


 FUNDRAISING 20

~FY 22-23: $103K - KPMG Foundation,
National Grid, and an Alumni donor.

FY 23-24: $75K - KPMG Foundation. 

Day of Giving ~$20K; funds directed for
student support such as memberships,
competitions, student managed investment
fund, technology/software.

Nicolais family - We are grateful to the
Nicolais family for contributing $3MM to
endow three scholarships, the Nicolais
Scholar, the Margaret Christie Nicolais Scholar
and the Michael A. Nicolais Scholar,  for
students pursuing an undergraduate degree
in business. 

https://wagner.edu/business-admin/career-activator/


Industry partnerships. Preferred Partnerships – We
established preferred partnerships with the Staten
Island Economic Development Council,  Chamber of
Commerce, Staten Island Non Profit, Amazon, and
Richmond University Medical Center. Their employees
and members receive an 18% discount to the MBA
program.  The organizations, in turn, provided project-
based learning, micro-internships, full-time employment
opportunities, and company visits for our students. 

EXTERNAL
PARTNERSHIPS
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Nicolais School of Business Advisory Council.
Launched in April 2023. Thirteen industry leaders were
invited to join the council and provide guidance and
mentorship as we evaluate, invest in, and grow our
programs. The council will meet quarterly.

Alumni. Continued to develop relationships with
alumni to get them engaged in the business school.
Hosted Wagner Weekend reception for alumni and
current students and partnered with Advancement
and Alumni Relations for Day of Giving fundraising.

Msr. Farrell High School. Our students have access
to Bloomberg terminals to receive Bloomberg
certifications. Last year, ten students were
successfully certified. 



A LOOK AHEAD TO
2023-2024
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LOOKING AHEAD 23

Accreditation. Focus on successful mid-term
evaluation of ACBSP accreditation. Evaluate
eligibility documents for AACSB.

Strategic Plan. We will undertake strategic
planning to align with the College's strategic plan.

Curriculum. The undergraduate curriculum will
undergo an overhaul and refresh. We will explore
new graduate offerings such as - MBA in Healthcare,
Certificate in Business Analytics, among others.

Collaborations.. Continue to build upon and develop
new internal and external partnerships to create
programming and generate funds to help support
our student and faculty growth.

Marketing & Branding. We will continue to develop a
cohesive brand identity which tells our story to
increase visibility and the profile of the Nicolais School,
our faculty, our students, and our alumni.

Students are at the core of every decision we make in the business
school. We intentionally design meaningful and impactful experiences so
that students are successful both in and out of the classroom and are
professionally ready to take on the world after graduation. 

We have several things to look forward to as we take the Nicolais School
to new heights. The over arching goals are to increase enrollment at both
the undergraduate and graduate level, increase funds to help support
new and existing programs , and to make investments to ensure
progress towards AACSB accreditation. 



THANK
YOU

We had an incredible 2022-2023 academic year and look forward
to all good things that lay ahead. We are excited to collaborate
with you to grow the business school, to provide a meaningful
educational experience for our students, and to foster a rich
professional environment to promote faculty success. We invite
you to get involved and join us as we take the Nicolais School of
Business to new heights. 

Wagner College | Nicolais School of Business
One Campus Rd., Staten Island, NY 10301 

+718-390-3386

www.wagner.edu/business-admin/

https://wagner.edu/business-admin/resources/get-involved/
https://alumniconnect.wagner.edu/give

